
The Self-publishing Toolkit 
Section 1: Get Started 
	  
Lecture 1: Intro 
Hello! My name is Nadia, and I’ll be working with you on this creative writing course. 
So, it’s likely that you’re here because you’re almost at the finish line. You’ve written a 
full draft of literature, edited and polished your work, perhaps shared it and received 
the feedback you need to make it the best it can be, edited and polished a final time, 
and now you feel ready to publish. For whatever reason, you’ve decided that self-
publishing is the way to go, you just need to work out the logistics. 

Scribble champions self-publishing because it allows for full creative and marketing 
control. It’s a great way for you to gain a host of transferable life skills such as 
management, design, PR and sales, and let’s not forget just how handy it is as a 
conversation starter during awkward dinner parties! The process of self-publishing 
along with the evidence, and maybe some information about sales or other invaluable 
experiences gained as a result of your brave step, looks pretty snazzy on CV’s, 
application forms, and is a worthwhile mention during a job interview, even if the job is 
not directly related to literature and creative industries. Use this nano course to bring 
you a step closer to figuring out the best self-publishing journey for you. 

At the end of this course, that blank page or screen staring at you, will have 
transformed into a plan of action. A bespoke survival kit if you will, that you can 
continue to develop as you progress through your journey as a writer. 

There’s a fair bit of research to be done at this stage, but you’re not alone in this. I’ve 
left some resources for you in a toolkit. It has extracts, and links jam packed with hints 
and tips. I’d suggest reading through the toolkit chronologically to begin with and as 
you develop new projects, go back to the sections in the toolkit that are relevant. 
While on this course, make notes, pin and highlight as you go along, keep it open as 
you plough through the quizzes and exercises. 

At the end of this nano, in addition to receiving your certificate of completion, you’ll 
also be sign-posted to other useful widgets, such as links to other Scribble Online 
nanos, the Scribble Online course guidebook and information regarding how you can 
have your work AQA or Arts Award accredited, which is super useful if you’re hoping 
to add national qualifications, or even UCAS points to your belt. And you’ll also be 
given information regarding other programmes and services, including workshops, 
one-to-one consultations and webinars. 

But for now, let’s get down to the heart of the matter — 
CUT FOR SLIDE BREAK 
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In the previous Scribble Online nanos, we established our purpose for writing, drafted 
an action plan for creating literature, created characters, built a story structure, wrote 
scene by scenes, developed our story via the magic of dialogue, exposition and 
settings, etc, edited and polished our work, hosted an event so we could share our 
polished drafts, receive feedback and polish a final time, and now we’re here. If you’ve 
been collating your work as advised, you should have a portfolio of sorts, packed with 
documents of your project development and a great piece of literature to boot. 

If you’d like to go back and use the preceding nanos to help you develop and refine 
your literature before diving into this course, then feel free, but equally, you’re more 
than welcome to stick with this one, and you can always visit the others later. 

There is no linear way of learning. This is your journey. Have it your way. 

Lecture 2: How it Works  
As I mentioned, I’ve provided a toolkit in the resources section of this online  platform. 
Have a read, make notes, consider what might apply to you and why, what you agree 
and disagree with and why. Get into the mindset of thinking critically— after all, that’s 
what the ‘Get Thinking’ section is all about. Then, move onto the quiz. Don’t worry! 
This is more of a recap exercise so you can reflect on the information in the toolkit and 
understand how much you’ve absorbed. 

After the quiz, you’ll meet me in the ‘Get Creative’ section. This is where the real work 
begins. You are going to create a self-publishing strategy. Using a few pointers, you’ll 
draft your literature synopsis, a sales and marketing strategy, plan how and where 
you’ll host your literature, set milestones, and of course, you’ll plan your celebration.  

What you draft in the ‘Get Creative’ section is a great tool for personal and 
professional development as well as a fab addition to your portfolio, especially if you’re 
a student collating research, coursework, or even submitting a portfolio to Scribble for 
that AQA or Arts Award accreditation. This open-ended task is not designed for you to 
collate the right or wrong answers full stop, but is here to help you on your journey of 
discovery in finding the right or wrong methods of publication within the context of 
your project, and it’s also a great way for you to learn more about you. 

Self-publishing Toolkit Nano, �2



Section 2: Get Thinking 
Lecture 3: Read, reflect and quiz.  
Familiarise yourself with the information in the toolkit and then stimulate your mind with 
a quiz! Take as much time as you need to read, and then when you’r ready, take the 
test. 
- Quiz question might include: How often does Scribble recommend I visit the 
publishing toolkit for updates? 

Section 3: Get Creative 
	 Lecture 7:Turn your answers into something great 
Hopefully you’re buzzing with ideas now that you’ve done a bit of reading, reflecting 
and quizzing, and now it’s time to apply your knowledge. Here are a few pointers to 
help you with developing your bespoke self-publishing strategy: 
• First of all, if you’re going to strategise, you need to be clear on what your end goal 

is and why. Best way forward is to create elevator pitch— this is business-speak, 
for ‘you have just a few seconds to sell your idea to me.’ Imagine, having never met 
before, we both enter an elevator at the ground floor. You have from the time the 
doors shut to the time we both reach and exit on the 10th floor, to introduce who 
you are, what your project is and why I should be bothered. You may already be 
familiar with this exercise if you enrolled on the ‘Establishing the Idea’ nano. If so, 
here’s a little reminder of the exercise—it might even be worth going back to 
beginning to see what you wrote initially, and thinking about what changed and 
remained the same. And if this is completely new to you, get ready to be amazed…
or mildly impressed…if at all. Here’s my example for Scribble Ink and introducing 
the Scribble Online platform. 

“Hi, my name is Nadia, I’m a writer, and the founder of Scribble Ink Story Consultancy
— a social enterprise dedicated to mentoring writers throughout their creative 
process. I often deliver workshops, one-to-one consultations and webinars to aspiring 
and practising writers. These services are often delivered in schools, colleges 
universities, arts and community centres, and one-to-ones are held in various spaces 
in London. 
I believe we all have a right to write. Each story is of value because each human is of 
value, and creative writing is a fantastic way of communicating and a great 
transferable life-skill. Scribble Online is one of the many programmes run through 
Scribble Ink. It takes the aforementioned workshop and consultation models and 
reformats them for the purposes of online learning. At the end of every nano course 
students receive a certificate of completion, and after finishing 5 or more courses, 
students can have their work nationally accredited. So not only is Scribble Online a 
virtual mentor for those hoping to write literature, it’s also great for those who want to 
develop academically and professionally as well as creatively. Scribble Ink: The WRR.” 
I admit, I’ve had a bit more time to refine this pitch, and I’m open to developing it as 
time goes on, but hopefully, within less than a minute, you understand who I am, what 
I do and why. This has all stemmed from me establishing my purpose, embracing it, 
channelling my ideas through the workshop, consultation and online models as well as 
understanding who Scribble Ink is for, and then getting on with it. Remember, your 

Self-publishing Toolkit Nano, �3



pitch is also your pledge. Not only is it a device to help you communicate your ideas 
to others, it should also be a promise to yourself, a mission statement that you take 
seriously.  

The elevator pitch is a great way to introduce yourself and your project aims— 
whether it be for creative literature or something else.  

• So now that I’ve communicated my goals, I need to figure out how I’m going to get 
there: What research have I done and how does it support my beliefs in Scribble Ink 
and Scribble Online? How will I go about developing my programmes and services? 
Who is my target audience and why? What do I want for them? What do I want to 
give them? How do I figure out my pricing? How will I promote Scribble? What are 
the risks in running a business like Scribble Ink? What contingencies will I put in 
place to ensure these risks are easy to overcome? What do I want to achieve by the 
end of the year? How much time can I commit each day, week, month, quarter, etc, 
to ensure I reach my goals by the end of the year? Will I need to invest any money? 
For instance, will I need to buy a domain name and a website? Do I need to hire 
anyone? If I’m working alone, who can I talk to if I need a second option? Why 
would I value their opinion?  

• Likewise, these are questions you should be asking as you develop your strategy for 
self-publishing your literature, in addition to asking: 

• Why am I self-publishing? Who is my target audience? And do I have more than 
one? If so, Who fits into my primary, secondary and then tertiary demographic?  
How will I promote my work? Do I need a sales strategy? Do I need to invest 
money? What self-publishing resources and networks are out there to help me 
specifically? Am I printing, digitising or both? 

• I’ve left a strategy template in the toolkit that includes these questions and much 
more. Feel free to use it and I would also encourage you to continue doing as much 
independent research as possible. Self-publishing is still, within a mainstream 
context, a relatively new and fast-growing industry, especially within the realms of 
digital publication. Therefore, new sites, apps and trends will breeze in and out of 
this world, so I suggest, with every new project, you do a bit of independent 
research, find out whats shaking. 

Once you’ve drafted your pitch, outlined your goals, created your strategy, and set 
some preliminary deadlines, have a read, and then redraft. If you need to take a break 
and come back, that’s fine. It’s not a rushed job, it’s a good job. If you’re working on 
this alone, you might want to consider finding a mentor or a friend to share your plans 
with. Naturally, it must be someone you trust— someone who you feel comfortable 
sharing ideas with; someone you trust to give you honest and constructive feedback; 
and if you struggle with time management and keeping deadlines, correspond with 
someone who will give you a nudge when you need it. You might find that you have a 
circle of peers with similar ambitions to yourself. Why not organise a regular meet-up 
where you share and develop work together. For instance, I joined a mastermind 
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group. We all had different goals— some were writers, others were illustrators and one 
was in the midst of setting up a t-shirt company. While we did not share the same 
ideas, it was just nice to be in a room with inspiring and ambitious people. We’d 
present our ideas to each other, share what our strategy is, if anyone had ideas or 
feedback to give, they would (it was a very naturally transpiring process) and we’d 
hold each other accountable, so if you set a goal to be achieved before the next 
meet-up, you’d have to have it sorted by then or an epic, blockbuster-type reason if 
you hadn’t.  

So, I think I’ve said enough. Before you move onto the course wrap-up, take a 
moment to create your strategy, again, by either using the template in the toolkit to 
help you, or by creating something completely of your own volition. It really is up to 
you how you do it, just make sure you do it. If you work better against the clock, then 
as I’ve advised on other courses, you might want to consider setting your alarm to go 
off 30 minutes from now. Once you’ve set it, keep the clock away from you, so you 
don’t have any distractions. If the alarm goes off while you’re in the zone, set it to 
snooze or switch it off. Once you’ve completed it, stick your strategy somewhere 
you’ll see it often—on your noticeboard, your bedroom door, in your journal, on your 
phone, laptop or tablet, above the toilet (that’s more common than you think). The 
more you familiarise yourself with your plans, the harder it is to avoid them. Combat 
procrastination and make your idea a reality.  

I’ve got a few more tips to share with you, but for now, I think you’ve got enough info 
to help you ‘Get Creative.’ Good luck!  
CUT FOR SLIDE BREAK: Create your self-publishing strategy and then move 

onto the course wrap-up 

Section 4: Course Wrap-up 
Lecture 8: How to use your literature 

- Repeat this course as many times as you like. I’d suggest using it with every 
new project. You’ve invested in the course once, and now it’s yours forever, so why 
not? It might even be worth archiving all your notes from previous projects so you 
can see how you’ve evolved as a writer, and generally as a person. 

- Use this exercise for other academic or personal development activities:  
This course is designed to be adaptable and scalable. Strategising is a skill that 
crosses many boarders. The methods for planning and setting goals, figuring out 
the whats’ the who's and the whys’ might be useful in your job, for other projects 
you’re working on, etc, and if that’s the case, use to your heart’s content. In 
addition, the work you create will make great content for your coursework or a 
portfolio you might be developing for other academic and training purposes.  

- Collaborate with others: Don’t feel that you have to do this as an individual. This 
course might be useful for a group exercise. Take it with you to work, to your 
writers’ group, if you’re a workshop leader, if you’re a manger, educator, use this 
course as a team building exercise or icebreaker, and of course, think about the 
mastermind set up I mentioned earlier. 
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- Find a literary agent (if that’s what you want): While Scribble champions self-
publishing, the torches and pitch forks will not come out if you’ve decided to do 
things in a more traditional way. If you’ve found a literary agent or a publishing 
house, keen to work with you, that’s fantastic! But for many writers, especially new 
writers, this sort of experience won’t happen straight away. Some publishers and 
agents spot writers after they’ve self-published for some time, gained a following, 
received good reviews and began getting a name for themselves. So do feel free to 
network and find the right person or organisation to journey with, if that’s what you 
want. Purchase a literary agent’s handbook, start collecting contact details, etc. 
Again, I embellish on this point in the toolkit. 

- Network: Get yourself a website, and a business card (as outlined in the toolkit). 
Don't be embarrassed about your skill-set and your amazing gift as a writer. Attend 
networking events and other readings. Look out for writing programmes and 
relevant meet-ups in your area; introduce yourself to other creatives, maybe even 
literary agents and publishing houses — whether indie-publishing or other. Yes, 
promoting yourself online is a great step, but nothing beats word of mouth. Make 
friendships, learn from others and let them learn from you. This experience will 
boost your confidence, help you to mature as a writer and as a ‘you’ (it did for me), 
and you never know who you might meet. I’ll be digging a little deeper into the 
wonders of networking in the subsequent nano, ‘Next Steps: Follow-up Support for 
Writers.’ 

- Keep the work in reach: I touched on this earlier. Take a picture of your strategy 
and other notes. Keep it on your phone or somewhere you can access it. Scan it 
from time to time — its a great way to track your progress and is a source or 
inspiration, especially when you need reassurance  or a confidence boost. If you’ve 
set some goals, add them to your calendar; put reminders in your phone, share 
your goals with a friend or colleague you trust to give you a kick up the bum when 
needed. 

- Treat yourself: With every milestone on your strategy achieved, give yourself a 
reward— a night out, a night in, something of pure indulgence. This experience is to 
be enjoyed first and foremost. 

- Embrace failure: We live in a world where failure is a dirty word. It’s something we 
need to evolve from, big time! Failure is the best way to learn. If you realise you’re 
not keeping up with the goals you’ve set, or your strategy needs to pivot,  then take 
time to think about why that might be, and what you can do to improve the 
situation.  

- Finally: Enjoy the process. Make it fun, make it colourful, make it you. 
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Lecture 9: How was it? 
How did you find this nano course? 
What would you change or do differently? 
What will you do with your draft of work? 
Feel free to share your feedback which will be considered for the next course.  And 
please, please get in touch if a great thing comes from this experience. i.e, your work 
gets published or performed, or just makes you happy. It’d be a joy to celebrate with 
you! 

Thank you for join gin me today, and congratulations! Not only have you finished this 
nano, you’ve also completed one part of a Scribble Online training unit. To find out 
how you can have your work accredited, or use it as part of an extended Scribble Ink 
programme, check out the Scribble Online Course Guidebook, the Assessment 
Criteria Handbook, or contact me. All info is in the resource section and in any links 
I’ve pasted. 

Scribble Ink: The Writers’ Revelation Revolution. 
Fade out. 
   

Additional resources: 
• http://www.cnet.com/uk/news/self-publishing-a-book-25-things-you-need-to-know/ 
• http://www.writersdigest.com/editor-blogs/guide-to-literary-agents/5-things-i-wish-i-would-

have-known-before-self-publishing  
• http://mashable.com/2012/06/07/self-publishing-your-book/#7lJjh.W2aOqM  
• http://www.theguardian.com/higher-education-network/blog/2012/jan/09/academic-self-

publishing-tips  
• http://www.authoright.com/publishing/self-publishing/?

gclid=CKmg8JHercgCFcOv2wod3PICHQ  
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